Press release

Euler Hermes study: The Netherlands more positive than Germany on bilateral trade
relations
75% of Dutch and 50% of German entrepreneurs want more intensive cooperation
’s-HERTOGENBOSCH, THE NETHERLANDS - 24 SEPTEMBER 2015 – Dutch entrepreneurs are more
enthusiastic about trade relations with Germany than Germans are about trade relations with the Netherlands,
according to the latest Economic Insight by Euler Hermes, the worldwide leader in trade credit insurance. Twothirds of Dutch companies say that cooperation in their sector between the Netherlands and Germany is
successful, and can cite examples. Only a quarter of German entrepreneurs say this for their sectors. The Dutch
are also more positive about how smoothly the relationship runs: 84% of Dutch entrepreneurs vs 58% in Germany.
Exports to Germany account for 21% of the Dutch total. Euler Hermes expects the added value of the export
relationship to amount to €4.8 billion in 2016. German exports to the Netherlands account for 6% of that country’s
total, with an estimated value of €5.8 billion in 2016 “The Netherlands' exports to Germany are mainly intermediate
or semi-processed products, which are sensitive to competition since they are used early in the supply chain,” said
Ana Boata, Euler Hermes economist and co-author of the report.
More than 80% of Dutch businesses seeking to increase their exports aim for the German market. The converse is
true for only 20% of German businesses. The ratio explains why Dutch businessmen are more enthusiastic than
their German counterparts about trade relations: Dutch businesses are more dependent on the German market
than German businesses are on the Dutch market.
Only 44% of Dutch companies see support in the Top Sector Policy
“Both the Dutch and the German governments offer schemes to stimulate the most competitive national sectors
and boost international trade. The Netherlands has its “Top Sector Policy” and Germany its “Industry 4.0” program.
In spite of this, only 46% of Dutch respondents and 58% of German ones are familiar with these programs. Further,
only a few find the pro-business policies supportive for their sector: 44% of Dutch companies vs. 12% of their
German counterparts,” added Boata.
Need for more bilateral cooperation
Half of German companies and three-quarters of Dutch companies expect improved cooperation between
Germany and the Netherlands to further help their companies. 57% of Dutch companies even posit an increase in
income of more than 10%.
Entrepreneurs see bilateral cooperation between the Netherlands and Germany in other fields of policy as more
fruitful: 63% of German exporters and 79% of Dutch exporters believe that cooperation in policy and education is a
positive step for their companies.
“It is understandable that businesses should want to have the bilateral policy adjusted. However, for Germany a
purely bilateral cooperation is a bridge too far. For them, it would be better to spend the innovation budget in some
other way. Dutch companies must be prepared to take more risks: currently, the only innovations they invest in are
those that are proven,” concluded Johan Geeroms, senior Risk manager at Euler Hermes Nederland.
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Euler Hermes is the global leader in trade credit insurance and a recognized specialist in the areas of bonding,
guarantees and collections. With more than 100 years of experience, the company offers business-to-business
(B2B) clients financial services to support cash and trade receivables management. Its proprietary intelligence
network tracks and analyzes daily changes in corporate solvency among small, medium and multinational
companies active in markets representing 92% of global GDP. Headquartered in Paris, the company is present in
over 50 countries with 6,000+ employees. Euler Hermes is a subsidiary of Allianz, listed on Euronext Paris
(ELE.PA) and rated AA- by Standard & Poor’s and Dagong Europe. The company posted a consolidated turnover
of €2.5 billion in 2014 and insured global business transactions for €860 billion in exposure at the end of 2014.
Further information: www.eulerhermes.com, LinkedIn or Twitter @eulerhermes.

Cautionary note regarding forward-looking statements: The statements contained herein may include statements of future expectations and other forward-looking
statements that are based on management’s current views and assumptions and involve known and unknown risks and uncertainties that could cause actual
results, performance or events to differ materially from those expressed or implied in such statements. In addition to statements which are forward-looking by
reason of context, the words "may", "will", "should", "expects", "plans", "intends", "anticipates", "believes", "estimates", "predicts", "potential", or "continue" and
similar expressions identify forward-looking statements. Actual results, performance or events may differ materially from those in such statements due to, without
limitation, (i) general economic conditions, including in particular economic conditions in the Euler Hermes Group’s core business and core markets, (ii)
performance of financial markets, including emerging markets, and including market volatility, liquidity and credit events (iii) the frequency and severity of insured
loss events, including from natural catastrophes and including the development of loss expenses, (iv) persistency levels, (v) the extent of credit defaults, (vi) interest
rate levels, (vii) currency exchange rates including the Euro/U.S. Dollar exchange rate, (viii) changing levels of competition, (ix) changes in laws and regulations,
including monetary convergence and the European Monetary Union, (x) changes in the policies of central banks and/or foreign governments, (xi) the impact of
acquisitions, including related integration issues, (xii) reorganization measures, and (xiii) general competitive factors, in each case on a local, regional, national
and/or global basis. Many of these factors may be more likely to occur, or more pronounced, as a result of terrorist activities and their consequences.
The company assumes no obligation to update any forward-looking statement.

